Introduction
Today, humans have experienced changes in terms of communication. Changes in the way of communication is influenced by the rapid advances in technology in this era of modernization. After the development of the internet, commonly referred to as New Wave Media or New Media, it is a beginning of the birth of changes in human communication today. The Internet creates a way of communicating using Social Media, it is not surprising that currently Social Media is becoming a new lifestyle among Indonesians, it can be seen from Fig. 1 which is shown an increasing social media users in Indonesia by the Association of Indonesian Internet Service Providers (APJII). This peper aims to find out the efforts of the Yogyakarta government to teach internet positive to all citizens. The methodology of this study uses descriptive qualitative methods with a case study approach, this research uses analysis of literature and media. Media literacy is the answer to problems and concerns about provocative and negative information or messages that are now circulating among the public. Technological progress certainly does not always have a positive effect on society. Socmed agawe guyub become primer program for indonesians specially Yogyakarta can be more active to selected the infornation in social media and share only a good and right information in their social media. From the graph we can see how the number of social media users in Indonesia is increasing every year. A very significant increase was seen in 2015 as many as 139 million social media users where there were an increase of 32 million users of social media compared to the year.
Previously, in 2014 there were 107 million users. This happens because of the renewal and improvement of applications every year, also coupled with social media trends that make people interested in using social media. There are a lot of social media in the midst of society today. Such as ; Facebook, Twitter, Instagram and Snapchat. The facilities obtained from each of these Social Media also have some similarities, among others, the facility of uploading photos, videos and audio, then text or chat. Some social media now also complete the application with the free video call feature. There are many new features that are always updated by the application. Unfortunately, the progress of social media technology is also like a double-edged knife. If we cannot sort out the information contained in social media, then we will become a passive society and tend to be influenced by negative content that is on social media. Freedom in the dissemination of information on social media creates information -negative information and even content that smells SARA and that information can be freely uploaded by users of social media. No doubt, some parties make this condition a tool to divide the nation or even poison the minds of the younger generation [2] .
The impact of this is that the emergence of concerns about the people who cannot filter the information contained in social media makes some circles make several concepts to educate the Indonesian public about media literacy. Media literacy is important in this era of globalization. When freedom of information is very broad, anyone can access it and lack of filtering information provided by the server, the community must be able to sort out the information available. Some groups such as the government and other institutions that are concerned about media literacy in the Indonesian society are expected to be able to work together to create a media literacy program or movement, especially in social media to the community, which is expected from the movement or program will make people more aware of the importance of media literacy. From the three definitions, it can be concluded that Social Media is a means of exchanging information between individuals based on an internet system to facilitate communication between individuals. Can also be used as a means of sales promotion or political communication.
Along with its development, online service providers make various advances, one of which is to add existing social media. These innovations are made not without reason but because of the many people who have become users and access social media. Fig. 2 shows the types of social media that are most widely used by the community. Judging from the data taken in January 2016 it shows that the most widely used social media by the people of Indonesia is BBM and Facebook. bbm (blackberry messenger) is a social media application that was initially only available on blackberry mobile phones, however, along with the development of technology and the emergence of android mobile phones that dominate the technology market, fuel applications can be uploaded on android mobile phones. The second is Facebook. This social media at the beginning of its appearance has stolen many hearts of the world community. Facebook was created by a student who graduated from Harvard University, Mark Zuckernberg and some of his friends in February 2004. Initially Facebook was created for the communication needs of Harvard students only.
Along with the development of users, in 2009 Facebook was launched for the International realm. With features such as storing photos, videos where the public can easily provide information in the profile box that makes the public able to show their existence. Features on Facebook also continued to progress which eventually grew sales accounts online and several other accounts. This also makes Facebook a social media application that creates a new lifestyle in the community [9] .
Social Media become modern lifestyle
Lay people in rural areas consider that they do not need social media. And social media is not too influential in their daily lives. Even those who are used to living without the influence of electronics or other media. That is what makes people in rural areas not make social media their lifestyle. As with the people who live in urban areas, social media is a medium for them to get the latest information or news because they can easily exchange information with social media on their mobile phones or in their electronic devices. In addition to a medium for getting and exchanging information, social media is also useful for them to take a break from their work routine. Social media is one of the practical entertainment tools and media that they can use in their leisure time before working, taking a break from work or when going home from work. Social media users are diverse and not age dependent [10] . However, the majority of social media users are young people. The youth with their curious character and finding out all information makes young people become active users of social media. Social media with its influence on society can create changes in behavior and even people's lifestyles. These changes can lead to positive changes or lead to negative changes. The influence of the media is related to other aspects such as the nature of the communicator, the content / information of the media itself, and responses from the community [11] .
Lifestyle according to Kotler [5] is a person's lifestyle in the world which is expressed in his activities, interests and opinions. Lifestyle describes "the whole person" in interacting with their environment. Lifestyle describes the whole pattern of a person in action and interaction in the world. In general, it can be interpreted as a lifestyle that is recognized by how people spend their time (activities), what is important for people to consider in the environment (interests), and what people think about themselves and those around (opinion). Lifestyle is the behavior of a person who is shown in activities, interests and opinions, especially those related to self-image to reflect his social status.
lifestyle is an individual's way of life which is identified by how people spend their time (activities), what they consider important in their lives (interests) and what they think about the world around them. lifestyle is a combination of self-expression needs and group expectations of someone in acting based on applicable norms. Because of that, in this technological era the lifestyles that develop in society become various kinds. For example the hedonist lifestyle, metropolis lifestyle, global lifestyle, study and so on [12] [2].
According to this theory there are new trends in the formation of one's character through the learning process. The difference in mindset and motivation is based on learning experience. Individual differences are caused by differences in the environment that result in differences of views in dealing with something. The environment will influence attitudes, values and beliefs that underlie their personalities in responding to the information that comes. Thus the influence of the media on individuals will vary from one another.
Method
The methodology of this study uses descriptive qualitative methods with a case study approach. this research uses analysis of literature and media. Strauss and Corbin [13] , explained that qualitative research is a type of research whose findings should not be through statistical procedures or other forms of calculation. Research using case studies is research that focuses on one particular object and studies it as a case. data is collected through various sources [14] . Qualitative research requires a sharp and in-depth analysis of various factors associated with the case so that in the end an accurate conclusion will be obtained [15] . The purpose of this descriptive study with a qualitative approach is to explain the phenomenon deeply, through collecting data and using case study methods. The research flow is done by conducting literature research both online and offline. Then analysis of communication theories related to the case.
Results and Discussion

The Socmed Agawe Guyub
Currently we are all connected in a new public space called the Internet, in this public space everyone is interconnected without privacy, from Facebook to Google + all of which is a hammer that destroys the privacy wall among us. Social media account that we have a wide range of photos and activities Day day we can be easily accessed by anyone who can surf the virtual world, up to this point then we should all be aware that now privacy is an illusion [16] . is expected that the community can create a positive social media climate so as to create a harmonious society.
With this program, it is expected to prevent negative content through government cooperation with cyberspace activists. Diskominfo DIY informs the latest information system of Yogyakarta, namely Jogja Istimewa TV and Jogja Istimewa application for smartphone users. JITV Studio and the Provincial Government are open to people who want to share positive content in the form of videos. Special Jogja application is an application that has features including; tourism, culture, community services, events, transportation, health, augmented reality and access to public CCTV to monitor Jogja traffic.
Jogja is seen as a creative city. Almost every activity or event held in Jogja can attract the attention of people in other areas. Not surprisingly, many media cover all forms of events or activities in Jogjakarta, on that basis the government hopes that the Peace Journalism program inSocmed Agawe Guyub can affect Indonesian society. Making social media a medium for exchanging positive information away from the elements of provocation and so on. Making Indonesian people not only as passive social media users, but also more active in sorting and disseminating information [17] .
The proliferation of social media in the community and the increasing number of social media users in Indonesia have led to the emergence of other benefits of social media. Beginning with the emergence of online accounts that sell goods that are needed by the community until social media develops into a medium of political communication in Indonesia. The use of social media as one of the political communication strategies used by several political figures in the world even in Indonesia [18] . During the 2008 Obama campaign in America. One of the factors that made Obama's popularity rise rapidly was because he was a candidate connected with potential voters through social media. In the 2008 US presidential election, Obama's campaign team used social media very effectively. Obama campaigned through several friendship sites such as Myspace, Twitter, Facebook, etc [19] [20] . Thus, it is unsurprising that a common theme has emerged in the U.S. press, expressed succinctly by the Hu¢ngton Post in the weeks after the 2008 presidential election: I were it not for the internet, Barack Obama would not be president.
In 2008 Obama gained a majority vote in elections by maximizing social media presence on Facebook and Twitter. Saw the success of the efforts of the candidates who Laain tried to emulate the same strategy. The phenomenon tells us that today is the time when social media becomes an important part of the political campaign. Candidates only need to follow some basic rules for playing social media to avoid misdisplaying content, which could compromise its popularity [21] .
Social Media such as Facebook and Twitter enable people to be communed and iterating and discussing things politically even if they are not politicians. Recorded in the United States Barrack Obama became the first presidential candidate to utilize the social media platform as a means of campaign, recorded on November 4, 2008 Obama has 3 million fans on Facebook Berkai more folding than the Owned by John McCain as his rival. Even during his political campaign in 2008 he always had it live through YouTube and was watched by 14 million spectators. It all gets it at a very low cost utilizing social media. Social media has made it easy for political candidates to introduce themselves to the community, and the community is facilitated to provide support through social media, this is a real form of participation [22] .
The internet has the potential to build a good image in politics because it is not one-way but it allows candidates and communities to interact directly. Ideally with this internet people from various corners can collect information as much as it can be well-taught and literated before dropping political choices, although not infrequently there are times when content is received By the public without a filter. But the point with the Internet of society can supervise the government on, can also check the claims of the candidates directly and explain the personal opinion on many people with an inexpensive cost [23] .
The massive use of social media include facebook and Twitter has changed the culture of public communication with state officials who have been awakened so far. Social media presence makes public officials more to be cautious in taking action because all their policies are supervised by the public and the Meereka should be able to account for it. Because images of videos that are spread can directly reach the community in real time, the officials should also be more cautious in acting and spreading the content [24] .
Since the middle of the 20th century Advertising firm always became the main tool of the American political campaign, the advertising company continues to fly there along with the development of survey institutions and public relations companies to prepare candidates when they must appear in Television or radio. With the development of digital technology the candidates then changed drastically their strategy to mobilize the masses and the participation of voters, especially young people to raise funds and provide the support of the volunteers in the level Grassroots. In the Amreika itself, the two major parties are the Democrats and the Second Republic both have a modern and sophisticated IT team [25] . Apart from the various political affiliations that won in the last elections in America, but the elections featured a variety of interesting phenomena [26] .
These changes did bring up some effects. Some argue that the presence of political parties to raise the image of the politician Menjadikurang important because the Politi can greet its supporters and other audiences directly and with a very cheap funds, used to be able to greet Political party audiences that facilitate the politicians who want to be raised the image, but all have changed. The internet can also shake the status quo of well-established politicians because the Bisasaja audience is looking for other candidates who are not honored by the political party of the deprecating because it feels more resemblance and similarity to the vision of the audience. Point is a variety of alternative political pathways can be more open and not unexpectedly because anyone can do mass mobilization easily cheap and fast on the Internet for his political interests.
While the political campaign using social media in Indonesia began when the election of the Governor and Deputy Governor of DKI Jakarta. At that time the pair Joko Widodo (Jokowi) and Basuki Tjahaya Purnama (Ahok) in their campaign strategy used social media as a tool to communicate and communicate their ideas to the public. Both of these couples use social media accounts The unique campaign strategy carried out by the pair is a new strategy in the world of Indonesian politics. The movement carried out by Jokowi was very neat, professional and organized, starting with placing himself on social media in the same way as the real figure in the field. With an account @ jokowi_do2 (twitter), language and polite words "What I'm working on is just what I should have done ... It's normal, there's nothing special" one of the tweets Jokowi displayed. The right political communication strategy in the media [27] .
Media choices that can meet their needs [28] . In this theory, individuals use media driven by the existence of needs and goals determined by the individual himself. In other words, the public is required to be more active in choosing the media to be accessed. So, it is expected that the community will be literated by itself. In an effort to create a well-literated society, the government certainly took part in realizing this. Socmed Agawe Guyub is a program that invites Jogjakarta people in particular to create smart communities in social media. It is hoped that this movement will be able to spread to all regions in Indonesia [20] .
Based on the observations and discussions that have been made, the authors want to submit suggestions as follows: This writing only focuses on how to create a positive climate in using social media so that it reduces information or messages that are provocative to the Indonesian people, one of which is the Socmed Agawe Guyub program initiated by the Yogyakarta Communication and Information Agency (Diskominfo). The author suggests researching the effects of provocative messages spread on social media in the community and also examines the extent of the effectiveness of the Socmed Agawe Guyub program. These suggestions are made so that the knowledge of communication and media literacy can be richer and more diverse [29].
Conclusion
Media literacy is the answer to problems and concerns about provocative and negative information or messages that are now circulating among the public. Technological progress certainly does not always have a positive effect on society. The more free information circulating in the community increasingly raises the number of sources of information which is not necessarily the truth. Today, the era of globalization makes anyone able to become a communicator and social media as a medium to convey his message and the general public who will become his communicant. As McLuhan said [28] states that "media is a message". According to McLuhan, in using media people tend to emphasize the content of their messages only and people often do not realize that the media that delivers the message also affects their lives. The media forms and influences the message or information conveyed. Therefore, the stronger the influence of the media, especially at this time is social media, it is necessary to have control carried out by the community in order to be able to filter all existing information.
Media literacy is the ability to understand, analyze, and deconstruct media imagery. The ability to do this is so that viewers as media consumers (including children) become aware of how the media is constructed and accessed [30] . Theories related to media literacy are theories of use and satisfaction (Uses & Gratification) [31] . The use theory and satisfaction focus attention on audiences as mass media consumers, and not on the message delivered. This theory assesses that audiences in using media are goal oriented, active and discriminatory at the same time. Assessments were assessed knowing their needs and knowing and being responsible for them.
